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It doesn’t matter which corner of the globe you’re from, shopping 
is now a key part of the tourist experience - and Alexa is the No.1 

destination for millions of visitors to the German capital

FASHION 4 ME
The launch of our new
multimedia campaign

ALEXANDER
PLATZ

The tourist magnet  
of Berlin:

“Europe’s Capital  
of Cool”

HATS OFF!
From mall kiosk 
to hip new brand

HOLA! BONJOUR & BENVENUTI  
ALEXA WELCOMES THE WORLD

magazine



W E L C O M E
Every year more than 16 million customers browse and buy 

on Alexa’s “Roaring Twenties” Art Deco malls



EDITORIAL
We are fast approaching our 10th anniversary and preparations for the “Alexa 2017" celebrations are already 
well under way. But before I talk about the future, I’d like to take a moment to look back at the exciting  
journey that has brought us to where we are today.
 
With 16 million visitors each year, Alexa is one of the most successful malls in Europe - and Berlin’s  
unrivalled number one shopping destination.  We welcome customers from all over the world - attracted by 
the Center’s location, retail mix and international outlook.  Our celebrity-studded marketing programme has 
earned us the title “Berlin’s Center of Stars”. With a guest list that takes us from David Beckham to Rihanna, 
that’s hardly surprising! Looking ahead, plans for a second decade of growth are firmly in place. We shall be 
welcoming yet more cachet national and international brands – because we believe that to stay successful, 
Alexa can never stand still.
 
This global outlook will be supported by a global B2B campaign. Which starts right here with the first edition 
of the ALEXA MAGAZINE. I hope you enjoy it.

Dirk von der Ahé 
Head of Leasing, Sonae Sierra, Germany
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7 Million Tourists 

Shop at ALEXA every year.
A City Tour Bus stops

outside the main entrance
every few minutes.

  ALEXANDERPLATZ

BERLIN’S 
NO.1 HOT SPOT

Introducing Berlin’s celebrity couple. The city’s most famous match.
Since 2007, the Alexa mall and “THE ALEX” – as Alexanderplatz is affectionately called by 
Berliners – have been inseparable.  The fabulous twosome are fun, welcoming… and always 
up for a party. Even better, visitors rarely leave empty-handed!

A L E X A N D E R P L AT Z  &  A L E X A
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T
o be frank, there are prettier places than Alexanderplatz. 
Fortunately for us, beauty isn’t everything.  We’ve all met 
women and men with that special something. That magic 
ability to attract.  If we could identify the mystery  
ingredient, we’d bottle it - and make a fortune!   
 

That’s how it is with Alexanderplatz.  Who truly knows exactly why this 
former cattle market has become the rendezvous for a city, for a 
country - a destination for the world. It’s hard to imagine that just a  
generation ago, this Square was behind the iron curtain. Grey, grim, and 
no more than a short walk from a wall that came to symbolize all that 
had gone wrong with a failed system.
 
How the world has changed, and so quickly. Quite simply: 
Alexanderplatz means Berlin. But like 
the Champs Elysées, Piccadilly 
Circus and Times Square, its 
status and fame defy easy 
explanations.

Of course, to be located at the very heart of one of the world’s great 
capitals can only help. It was America's Time Magazine that described 
Berlin as "Europe's Capital of Cool".  And it’s hard to argue with that. 
The city is now Germany’s biggest tourist attraction - one of the three 
most popular destinations in Europe, alongside London 
and Paris.

TO DESCRIBE ALEXANDERPLATZ as Berlin’s busiest 
transport interchange may say a lot, but it also says so 
little. Because “The Alex” is much, much more: the 
beating heart of Berlin, the vibrant focus of a 24 hour city.
 
Tens of thousands live just a short walk away.  We are looking at one of 
the most densely populated areas in Europe. Several arterial roads meet 
here: fortunate, then, that the mall offers 1,600 parking spaces. But 
even more important - in a city that so enthusiastically embraces public 
transport - Alexanderplatz is the terminus for trams, buses, subways, 
commuter and regional trains. Around the clock, around the year. And 
all just a few steps away from Alexa's front door.

300,000 people pass through “The Alex” every single day. To put that 
number in perspective, 300,000 is the total population of many major 
cities. Here, it’s just another day.
 
Yet, this is more than just a perfect location. Berlin is a Top 3 tourist 
destination for a whole continent. And that’s why it’s impossible to 
overstate the vital role tourists play in the Alexa success story.
 
Three quarters of out-of-town shoppers at Alexa are German. Foreign  
tourists come throughout the year from across the globe. And those 
tourist numbers are rising. In fact, they’ve doubled over the past ten 
years in Berlin - and growth is projected to continue. That’s good news 
for Alexa retailers, because tourist shoppers are happy shoppers and 
account for 49% of August fashion sales.

SO: who are the big spenders? At the top of the list, Americans spend, 
on average, €80 per visit. That’s about €10 more than the tourist  
average. Next come the Chinese. Each year more Chinese tourists come 
to Germany and more visit Alexa.  

They’re known affectionately as “Fashion Victims” - because they  
simply love Shopping Centers and spend more money in German stores 
than they do in any other country in the world. Like all shoppers,  
tourists want to feel special. So English - and a range of other languages – 

are spoken by staff in Alexa stores. Retailers know it’s 
that little bit easier to spend when everyone’s speaking 
the same language! The latest service innovation? The 
Center delivers shopping bags directly to a visitor’s 
hotel.

It’s easy to understand why more than 16 million customers visit Alexa 
each year. And no surprise that the Center is Berlin's No. 1 shopping 
destination.

LOOKING BACK, it’s hard to believe that this, the most successful of 
retail developments, was so widely mocked before even a brick was 
laid.  What mall could prosper, experts asked, in this unpromising 
location? One thing is certain: no one is laughing now!

 Jutta Mlnarschik

SPECIAL SERVICE 
SHOPPING BAGS DELIVERED 

TO TOURIST HOTELS

03

01 Just a few steps from Alexanderplatz, the symbol of Berlin – the 1960s TV 

Tower. At 368 metres it is Germany’s tallest building.

02 Alexanderplatz 1935. Then, as now, this was the capital’s busiest transport hub. 

03 Designed around a “Roaring 20s” Art Deco theme, the malls are home to 185 

stores & restaurants.

0201

SHOP WINDOW TO THE WORLD
Tourists from every nation of the world holiday-shop at Alexa, Berlin... 
the city known as Germany’s Capital of Fashion. In hard statistics, most 
tourist shoppers come from Great Britain, USA, Italy, the Netherlands, 
Spain and France.

 • 11.8 million tourists visited Berlin 
 in 2014 
 
•  Last year Berlin welcomed 4.5 million 

 foreign visitors up 5.2 % on 2013
  
• 2006 – 2015: tourist visits to 

 Berlin doubled
 
•  30 % of Alexa shoppers 
 are tourists 
 
•   Alexa visitors from GB & USA 

 up 10 % on previous year
 
•  69 % of Alexa tourist shoppers 

 are aged 16 - 39

FACTFILE
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For fashion retailers, the summer  
months are usually slow. As regular 
shoppers head off to the beach, sales  
can get stuck in the sand. But it’s a  
different story at Alexa. The summer  
holiday period actually produces  
higher than average turnover. And that’s 
down to one simple reason: Alexa’s  
extraordinary tourist footfall. Because  
while Berliners soak up the sun, 
fashion sales to the city’s tourists 
deliver around 50% of August 
takings.
 

01 Zara’s latest fashion collection
02 Every day native Berliners and foreign 
tourists shop together at Alexa
03 A top destination: the Tommy Hilfiger store
04 G-Star one of the fashion world’s most  
popular stores
05 Even happy shoppers need a break!

Since opening in 2007, the popular  
Spanish fashion chain Zara has been an 
anchor at the Center. The Alexa family 
of tenants includes more than 80 fashion 
stores – among them internationally  
successful brands such as G-Star, H&M,  
Mango and Tommy Hilfiger. They combine 
with a range of specialist brands like the 
Berlin-born, Liebeskind.

01 Zara sets new standards in both fashion and  

retail innovation. Twice a week their latest  

designs are delivered to the Alexa anchor store, 

which extends over two floors.

ALEXA:  BERLIN’S  FASHION 
MAGNET S INCE DAY ONE

01

T H E  T O U R I S T  FA C T O R

An International Melting Pot

"Zara now has stores in nearly 90 countries worldwide.  
In Germany, Berlin is the capital of fashion - a city with 
a truly international outlook. Alexanderplatz and Alexa 
attract millions of visitors from around the world. We’re 
meeting new people every day and that cultural exchange 
is always exciting!"

             What Zara says! 

02

WELCOME, 
WORLD!

Location Makes the Difference

"We're an established international brand. So 
wherever in the world they’re from, shoppers 
know who we are. Marketing people often talk 
about the vital importance of social media, apps 
and of digital marketing. But our best marketing 
tool is the location here at Alexa - right on 
Alexanderplatz. Equally important, our well- 
trained staff all speak fluent English – and that’s 
another key success factor."

                    What G-Star says!

01

03

05
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T H I S  &  T H AT

As a young man, Jack O’Neill started with 
nothing. To make surfing more bearable in 
the icy Pacific breakers, Jack invented the 
wetsuit. He never looked back. In 1952 he 
opened his first shop...in a garage! His 
remarkable vision for practical and 
innovative board products propelled him 
to where is today. O'Neill products are now 
available all over the world and, since April 
2015, in Alexa. The 150m2 O'Neill store 
offers a wide range of sports equipment 
for beach and winter, plus accessories and 
street wear. 

O’NEILL Store Opening

GERMAN RETAIL BOWLING CHAMPIONSHIP

“ALEXA. ALEXANDERPLATZ,  
     BERLIN. WHERE ELSE!”

Understanding what customers want – and 
making sure they get it - is a top priority at 
Alexa. Few events demonstrate this more 
clearly than our August “DIY & Fashion Market” 
on Ravelinplatz, right alongside the mall. The 
market was the brainchild of Berlin blogger, 
Kat Ivanova whose, "Do It Your Style" TV show 
airs on Sat1. This summer Kat, working closely 
with Alexa, staged an open-air creative market 

for fashion fans, social media stars, YouTubers 
and bloggers... in fact, everybody was welcome. 
It was a chance to meet DIY fashion designers, 
print your own 3D t-shirt, even to create an 
original outfit.  And there was more... tips on 
how to renovate furniture or bring new life to 
leather bags. And once you’d done all that, 
visitors could simply browse among the stalls 
of Berlin’s DIY community. We like! 

“WE STYLE BERLIN” WITH MANUEL CORTEZ

IN STYLE  & GUIDO MARIA KRETSCHMER

Fans queued in their hundreds for an  
autographed copy of his book... or a personal 
signature on their jacket!  
 
Another big Festival success was the "Shop 
Yourself to the Stars" promotion. Shoppers 
spending more than €50 in store entered a 
prize draw to win international concert tickets.  
A packed calendar of events included workout 
shows presented by Alexa’s “Superfit” gym, 
as well as live cookery demonstrations by TV 
celebrity chefs Dirk Müller and Heiko Schulz.

T H I S  &  T H AT

In May, German star designer Guido Maria 
Kretschmer published his new book, "A shirt 
does not make a summer". For his Berlin book-
signing event he chose Alexa - Where Else!  

Guido’s personal appearance marked the 
launch of Alexa’s 3 day Spring Festival:  
"In Style. Fashion, Stars & Lifestyle".  

Alexa did not let him down: excited admirers 
surrounded the stage with crowds on the  
balconies hanging on his every word.  

THE WORDS OF GERMANY'S HIP DESIGNER, GUIDO 
MARIA KRETSCHMER IN A TV INTERVIEW AT ALEXA 
AFTER HIS BOOK SIGNING SESSION. HE WENT ON 
TO TELL THE AUDIENCE HE COULD NOT HAVE  
HOPED FOR A BETTER VENUE.

Strike! The first ever Retail Bowling 
Challenge was launched at Alexa’s 
Strike Lanes in September. The 
event was staged in the unique 
retro-design of the Center’s stylish 
Bowling Lounge. The competition 
attracted a high quality line up  
including Brand Expansion  
Managers of Alexa tenants. It was  
a night of furious fun as teams  
competed for the title “Bowling 
Masters 2015”. The winners? "Art 
Deco". But there are no losers at 
Alexa. Teams including Bowling 
Queen, Lucky Loser, Bowling King 
& Best Cheerleader all left with 
prizes. Everyone who participated 
came to a unanimous conclusion: 
bring it on next year!

"We style Berlin".  That’s the catchphrase of Alexa’s makeover 
artist and Fashion Ambassador, Manuel Cortez. Manuel is 
nationally known as an actor and photographer – as well as a 
fashion guru. A man of many talents! For his popular Vox TV 
show, "Wardrobe Alarm" Manuel visits viewers in their homes 
to help thin down and refresh their wardrobes. 
 
The extrovert stylist’s all-round skills secured his role as the 
"Face of Alexa". Since 2014 his relaxed, friendly rapport with 
the public has added an extra dimension to Center events: 
what you might call a certain “je ne sais quoi”. Not surprising, 
then, that his "We Style Berlin" shows on the malls are so 
popular. With every show, a selection of lucky customers are 
personally advised on the look that best suits them – with 
many coming away with a free outfit from one of the Center’s 
top stores. 

M A R K E T
FA S H I O N

&DIY
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CENTER
OF
STARS

ALEXA HAS STEADILY BUILT A REPUTATION FOR CELEBRITY SHOWS & EVENTS  
FEATURING NATIONAL & INTERNATIONAL PERFORMERS FROM THE WORLDS OF  
MUSIC, FASHION AND ENTERTAINMENT. THIS REPUATION NOW DELIVERS A  
WIN-WIN OPPORTUNITY FOR THE STARS, THE STORES AND THE CUSTOMERS.
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Oliver, how did Alexa become known as the 
"Center of Stars"?

It began with our anchor tenant, Media Markt.  
Universal & Sony Music needed venues for CD  
launches – places that would be attractive to  
popular artists and could handle everything from 
catering to security. 

....and Alexa offered that?

Yes, our Center has steadily built a reputation. Now 
it’s recognised across the entertainment industry 
that even major events will run smoothly here.

What’s the biggest challenge for you?

So many people arrive in such a short period. That’s 
what these events are about.  But you must be able 
to guarantee safety and control crowds of 1,000 or 
1,500. When we hosted 50 Cent about 2,000 fans 
turned up – that really stretched us.

It must require a lot of security staff? 

For Star events normally 20-25 staff – sometimes 
more. The Leona Lewis concert needed 40!

... and the advantages of these celebrity events?

A raised profile for the Center! Everyone now 
knows Alexa as the “Center of Stars”. With  
celebrities like David Beckham and  
Rihanna, people talk about us in other European  
countries. And, of course, tourists hear about 
our reputation. They come because we might 
be staging an event. Major celebrities also open 
up new target groups. Backstreet Boys drew in  
visitors from neighborhoods like Berlin- 
Zehlendorf - people who would never normally 
visit Alexa.

Is it mainly musicians?

Oh, no. The Thalia bookstore often brings in  
celebrity authors such as Guido Maria Kretschmer 
and Daniela Katzenberger. Ed Sheeran was  
coming to Media Markt, so we teamed up to make 
it a day to remember. We encourage all tenants 
to stage events. If they invite someone famous, 
they know we’ll support them. 

            Jutta Mlnarschik 

The “Center of Stars” – a hard-won title. After all, few Center Managers take tea with Leona Lewis!
Meet the man behind the reputation, Oliver Hanna – who goes the extra mile for his Stars & his Stores.

STAR VISITS BUILD ALEXA’S IMAGE

2007

2012

2011

2013

2015 WHO’S 
NEXT?

The sky's the limit! Even 
world-renowned R&B artiste 
Rihanna comes to Alexa

Mobbed by fans... and the  
media! David Beckham  
braves the crowds en route to 
his H&M product launch

The UK's answer to Motown, Leona Lewis tops the 
bill at the 2014 Star-Weeks Festival

Hello Berlin! Ed Sheeran couldn't believe the size of the  
audience for his Alexa concert

Center Record! 
Rapper 50 Cent hit 
new heights by 
welcoming 2,000 
fans to Alexa in 
2013

Star events at Alexa can always be relied on 
to draw in the crowds

The Metropolis Court is the perfect stage for  
unforgettable live shows

The Backstreet Boys - the world's biggest boy band - the first stars to 
set Alexa rocking

2013. Berlin rockers, the 
BossHoss launch their 
latest album at Alexa

RIHANNA
THE BOSSHOSS
LEONA LEWIS

GUIDO MARIA KRETSCHMER
50  CENT

BACKSTREET BOYS
DAVID BECKHAM

HEINO
ED SHEERAN

OZZY OSBOURNE
...and many, many more!

2010

Ozzy Osbourne - hard rock  
legend - another top name to join 
the Alexa Hall of Fame

Frida Gold with her fans at 
a 2011 concert.

Guido Maria 
Kretschmer with 
his youngest fan 

at a personal book 
signing event

Cult German folk singer 
Heino meets the press and 
photographers

C E N T E R  O F  S TA R S
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to the mini top hat with feathers! Prices range 
from a very affordable €10 for a wool cap to 
€400 for the Chapeau-Claque. And just about 
everybody shops here. From kids to granny, 
Berliners and tourists, celebrities, stylists, 
actors and burlesque dancers.
 

HATS ARE TODAY'S BIG FASHION 
STATEMENT 

 
And their secret of success? "Our store stands 
out visually. No straight lines - even the 
pictures hang wonkily! Our range is huge and 
very varied, there’s something for everybody, even 
if you're not a hat fan. And we really like to  
advise our customers and send them away 
with what they want. So it’s a great service 
and good value for money."
 
Of course, current fashion trends are a big 
help. Hats are huge at the moment, inspired 
by the party, music and fashion scenes - 
especially in Berlin. 

But would their shop succeed elsewhere? 
"Sure," says Schimke "people from Berlin may 
be bolder - and Berlin is a fashion city, par 
excellence. But I think the store would do well 
in other cities. Location is key - and in Alexa at 
Alexanderplatz we’re in the best place possible.
 
So, what does the future hold? "Well, we want 
to expand and we’re currently looking for 
locations in other cities," Robert told me. 
"But one thing is clear: we want to remain in 
Shopping Centers - because they’re just great."

 
Jutta Mlnarschik

It was tough going at the beginning. The range 
was too small and the first two weeks weren’t 
great. "We were afraid. But we also believed in 
our concept - and after just a month, we knew 
we’d got it right.” 

The next big break came with their first  
celebrity customer, Heiner Lauterbach. He 
passed by, had a chat - and left with three 
hats. "We’ve seen one of them on television  
several times". You can hear the pride in 
Robert's voice.
 
From then on, it was steadily upwards. The 
brand went online in 2012 and soon after  
established its own label - with hats  
manufactured in Italy. But the really big leap 
was in 2013 when they graduated from a 4m2 
kiosk to a 30m2 glazed, corner store. "When we 
heard a store was available on the ground floor 
- between one of the largest Media Markts in 
Germany and Kamps bakery - we didn’t have 
to think for long. It could hardly have been 
better, we were in luck."
 

A HAT FOR EVERY TASTE
 
Now the store has a full time team of five – a 
sales assistant and marketing manager have 
joined. At peak times, like the pre-Christmas 
rush, Hut-Styler also need to bring in extra 
temporary staff.
 
The store stocks 300-400 lines – that’s a lot of 
shapes and colours. Hipster hats, slide-hats, 
men's hats with narrow brims, and wide-  
rimmed models for women. Knitted caps, out-
door caps. From the classic melon or Borsalino, 

Hats off!
Right place. Right time. Right product. The success story of a group of guys 

who converted their mall kiosk into a hip store at a prime corner location.  
It could only happen at Alexa! 

be ultra-hip, with hats to suit everyone –  
whatever their age. They spoke to Alexa,  
submitted their concept, "and two weeks later, 
the kiosk was ours."
 

"ALEXA SUPPORTED US FROM THE  
BEGINNING" 

 
Their idea filled a niche and met the leasing 
brief - because the Center actively encourages 
new concepts.  Those who’re familiar with 
Alexa know that as well as major stores, there 
are lots of independents you simply don’t see 
in other Centers. 

That means in addition to well known brands, 
young companies and start-ups get their
chance too. “Alexa has supported us right from 
the beginning, so we’re very grateful," said 
Schimke.
 

orry, can we speak later? 
We’ve just had a delivery and  
we need to shoot the new 

products, put them online and get them 
into the store.” Robert Schimke from Hut-
Styler tells me on the phone... and he sounds 
stressed. But by 8.30pm - at home with a beer 
- he’s relaxed and talkative.
 
"It’s been a busy day," he apologizes again. 
No one could have predicted this 5 years ago. 
After all, the success story of friends Nick  
Pätzold, Robert Schimke and Danilo Zuchold 
had an improbable beginning. 

Browsing round Alexa for a birthday gift in 
2010 they spotted a "For Lease" sign on a mall 
kiosk. "We thought, why not?". All three were 
themselves hat fans - and already working in 
the retail sector. Their idea: a specialist hat 
shop. Not a conventional store. This one would 

S T O R Y

01 Robert Schimke, Nick Pätzold, Julia Suhr, Danilo 
Zuchold and Martin Kokles celebrate 5,000 Facebook fans
02 & 03 From kiosk to hip store in 5 short years

01 Hundreds of styles, sizes and colours across 30m2. 
Hut-Styler offers something for everyone - thanks to their 
range and expert advice.  02 The classic “Musikerhut”. 
Italian craftsmanship on Hut-Styler’s own brand label. 
03 Another satisfied customer!

S T O R Y

01

02

02 03

“S
01

03
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AFFLUENT, IMPULSIVE AND 
YOUNG SEEKS...
... cool shops for cool shopping. 
And Alexa is the perfect match! 
You’ll find all the facts and figures 
here – and some of them might  
surprise you.

OF FASHION SALES  
IN AUGUST ARE TO  
TOURISTS

300,000
POTENTIAL CUSTOMERS

Berlin is Germany’s biggest tourist attraction and among the top 3 most 
popular destinations in Europe alongside London & Paris.

AND ANOTHER TOP 3: Berlin is No. 3 on the world’s "Youthful 
Cities 2015" index - hot on the heels of New York & London. 
The index measures city appeal for the under 30s.

56,559 TOP
square metres - 
the GLA  
of Alexa

185 
shops &

restaurants

25 Alexanderplatz businesses have 
joined together in an advertising 
association. Their next joint  
initiative: a spectacular,  
permanent laser installation.

150
... metre Alexa Tower will 
soar above Berlin, a stunning 
city landmark. A scale model 
of the residential tower is on 
show at the “LOXX” miniature 
world on Alexa’s 3rd floor.

NO. 1  SHOPPING SPOT

Tower

INTERNATIONAL

ALEXA BY NUMBERS

Berlin’s 
Shopping 

Destination 
Number

16 million 
shoppers 
visit  
Alexa 
yearly

POTENTIAL 

CUSTOMERS

A PERFECT 
MATCH:

Tourist shoppers spend most heavily on 
Fashion & Accessories. Fantastic:  
Alexa offers 80+ fashion stores & 

10,000 brands under one roof.

...people visit  
Alexanderplatz daily.  

The square is Berlin’s largest 
transport interchange.
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Cluster Shopping 

With such a wide range of
Outdoor Stores, thousands of  

shoppers make Alexa their  
destination of choice for  

outdoor fashion &  
equipment.

T R E N D S

Outdoor is in. Even with city dwellers. And yet 
again Alexa has its finger on the pulse with the 
shops that shoppers want.

ALEXA'S URBAN 
OUTSIDERS

U wools and leather, so that outdoor fashion has 
become city fashion. And the opposite is true 
too. More and more street wear reflects the 
outdoor look - comfortable, with natural colors 
and a touch of retro.
 
All of these trends are reflected at Alexa. Some 
of the biggest names in the outdoor world have 
stores in the mall and thousands of shoppers 
come specifically to browse and buy.
 
And a final thought. Cluster shopping works 
even when stores are not right next to each 
other. For the future, clustering will be further 
optimised to ensure that the Center stays ahead 
of the game.

Take a look at just a few of Alexa’s outdoor 
specialists...

p until a few years ago "Out-
door Fashion" meant exactly 
the opposite. Clothing for  
serious challenges: hiking, 

biking, camping, climbing. The design was 
functional, the colours bright - or brighter!
 
But the attraction of the great outdoors has 
changed. Hardened enthusiasts have been 
joined by millions of men, women and kids who 
simply want to get out and about: to enjoy the 
fresh air, take a leisurely stroll in the countryside 
or restore their work-life balance. 

"Outdoor" has become a lifestyle choice, a  
statement of who you are. And as customer  
requirements have changed, so has design.  
Today the focus is on style, colour, and fabrics. 
There’s a return to natural materials including 
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Outside, the streets of Berlin are  
buzzing. Indoors, shoppers at Schöffel-
Lowa enjoy the tranquillity of nature. 
Across 250m2 the two brands offer 
everything for sports enthusiasts and 
travellers. The Schöffel slogan, “I’m 
Gone” reflects the lifestyle of their 
customers. "Our shoppers lead busy  
urban lives, so we don’t expect many of 
them to climb Everest. But we do want 
to make sure that their leisure time – however they choose to spend it – will 
show that exercise is fun. But higher, faster, further is not what life’s about", 
says company owner Peter Schöffel. This year’s Autumn/Winter trends  
include urban zip-in jackets plus wind-and water resistant cargo pants –  
perfect for hiking or cycling through the cold months.

Walk the streets of Berlin and you’re sure to spot 
ever growing numbers of “North Face” logos. Once 
worn exclusively by mountaineers and skiers, 
the brand is now a market leader in warm, water-
proof and breathable outdoor jackets. Walkers, 
joggers, cyclists, festival-goers, supermarket 
shoppers, office workers are all in on the action 
- simply because North Face appeals to every-
one. Their Alexa store goes one step further by  
offering a range of tents, sleeping bags,  
backpacks and boots. Everything, in fact, for a 
great trip outside the city!
 

SCHÖFFEL LOWA

THE NORTH FACE

Urban elegance and classic styles with a modern twist. These are the outdoor 
trends this Autumn/Winter at Timberland: a range of designs that reflect a  
modern lifestyle.  Mixed materials in discreet blacks and greys are in. Wool 
fabrics combine with leather and sheepskin with contrasting seams and  
waterproof seals. The result: the best in Timberland design combined with  
urban style, wearability and versatility. In addition to the classic ranges at Alexa,  
Timberland offers its latest shoe and accessories collections for women, men 
and the kids.

Walk in to Alexa’s Mammut store and you feel an 
immediate sense of anticipation for snow-covered 
slopes and crisp, fresh mountain air. With the 
new winter collection, the Swiss brand offers a  
range of clothing and safety equipment designed for  
memorable days in the great outdoors. 
 
The company design philosophy is based on practicality, 
comfort and safety for extreme alpine conditions – 
with no compromises. But its urban range – all with 
the famous mammouth logo –  includes smaller 
backpacks and everyday jackets which are proving  
increasingly popular with city dwellers.

PLATZHALTER

MAMMUT

TIMBERLAND

JACK WOLFSKIN

"At Home Outdoors". That’s the advertising slogan 
of Jack Wolfskin. And so that "at home" feels cosy, 
a new "Down Fiber" protection system has been  
developed for the latest Autumn/Winter collection. 
A combination of 70% down and 30% synthetic  
fiber provides optimum warmth and flexibility.  
Whether you want to ski after breakfast, take an  
afternoon forest walk, or browse a Christmas  
market before dinner, one thing is guaranteed – all-day  
comfort. For women, breathable jackets, sweaters and  
duffle coats are lined with super-warm Nanuk-fleece 
300. And news just in: The Fair Wear Foundation  
recently honoured Jack Wolfskin for the company’s 
commitment to safe and fair working conditions.  
Congratulations!

THE CLASSIC

THE  
ADVENTURERALEXA'S

URBAN
OUTSIDERS

Top class in every way. 
 Berlin’s No. 1 Mall 

shows the way forward

THE EXTREME  
OUTFITTER
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Follow the Berlin Style on  

ALEXA's Facebook page 

F A S H I O N  4  M E 

01

03

FASHION
OBSESSION 

Fashion 4 Me

“Trendscouting” 

+
Online & Offline Marketing 

= 
Fashion as Lifestyle

Alexa's innovative new campaign 
will regularly update customers on 
the latest fashion news... and 
provide tenants with a flexible 
marketing platform

The typical Alexa customer is young and hip. On the 
cutting edge, open to ideas and digitally networked. But 
today’s trends are yesterday’s news. Fashion is all about 
feeling and experience – and in a highly competitive  
market, traditional customer loyalty is difficult to retain.  
With the launch of the new campaign, online meets offline 
in multichannel mode.
 

 
“Fashion Victims” in their 
thousands turned out for 
a series of spectacular 
shows on “Metropolis 
Court” for the kick off 
event. Next, the launch of 
the concept’s centrepiece: 
the Fashion4Me Arena... 
sit down and tune in to 
the latest updates on 
what’s driving the  
fashion world.  Through 
an interactive experience 
- using touch screens and 
a videowall - shoppers 

can access an almost limitless range of style 
combinations that could be right for them.
 
 
Two of Germany’s top fashion insiders - designer 
and stylist, Susana Florencio plus singer,  
presenter and stylist, Adiam – have been  
recruited as Alexa’s specialist “trend scouts” for 
the next 12 months. Working closely with the 
Center’s fashion stores, they’ll track the latest 
trends and create exciting new styles for  
shoppers. And when the mall’s closed?  
No problem! Dedicated web and app channels 
will keep customers bang up to date, 24 hours a 
day.

01 Online & Offline:  How the trend lounge looks.

02 Watch out Hipsters! The new campaign keeps 

you bang up to date.

03 The fashion shows launch the 2015 campaign.

ALEXA FASHION CAMPAIGN

WE PRESENT THE NEW COLLECTIONS
– EXCLUSIVELY FOR YOU –

THE NEW

ALEXA FASHION CAMPAIGN

FROM NOVEMBER 2015
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www.alexab2b.com


